
When building your website, it’s important to understand who your ideal client is and 
create a website that caters to them.  We should have that down since you’ve been 
through Brand Brilliantly, and hopefully you did the worksheets.  Here is a checklist to 
keep in mind when designing your website: 

✓ Simplicity and easy navigation is key for clients 
✓ Make sure your message is clear, prominent and easy to see for your clients when 

they first arrive at your site 
✓ Keep galleries simple and small.  There is no need to put 20+ images for each 

gallery.  The only people that look through all of that are other photographers.  Your 
ideal client is going to know they want you by looking at a handful of images and 
then speaking with you  

✓ Give information but not too much so they have a reason to contact you 
✓ Have your information on every page: city, phone number, email.  Make it easy for 

them to find and contact you!  
✓ Site should load quickly and be mobile and user friendly  
✓ Dynamic images of your work - limit the number of images 10 images per gallery, or 

a scrolling slideshow only when they arrive if your specialty is one or two areas of 
photography 

✓ People are going to know pretty quickly if they want to come to you or not by 
looking at a handful of your images, which is why you don’t need to and shouldn’t 
show too many images.  You will overwhelm people with too many images. 

✓ No music!  Not unless it adds to your brand experience, but less is more 
✓ Update your website every 3-4 months to refresh your galleries 
✓ Do NOT put images from a workshop on your site unless you set up the lighting and 

pose 
✓ Contact page should ask for info – name, phone number, and email for them to 

contact you 
✓ Have a link to your blog and social media on your site 
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