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Start looking at some of your favorite brands and write down why you like the those 
brands: think about customer service, the way they make you feel, etc.  Start critically 
thinking about how you want your own brand to look and feel for your customers.  
What kind of response do you want people to have when they think about your brand? 

List out your Most favorite brands: 
1. 
2. 
3. 

List out your Least favorite brands: 
1. 
2. 
3. 

What is it about these brands that either draws you in or turns your off?  For example, 
is it their design, their offering, their message? 

Worksh!t 

POSITIONING YOUR BRAND
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How do you feel when you use one of their brands or engage with them?  Do you feel 
like another number or like you’re part of an elite, VIP group? 

How does their customer service work to reinforce their brand and maintain you as a 
customer?  Do they go out of their way to make sure you’re completely satisfied?  Or, 
do things fall through the cracks making you not feel valued as their customer? 

How do you want people to feel when they work with you?  Think about these favorite 
brands and how they make you feel.  Do you want your customers to feel the same way 
about you and your business?   
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How are they positioned in the market place?  Are they high end services a smaller 
number of customers, or are they more low end and high volume?  As photographers, 
the service we provide sometimes dictates the level of volume and brand position.  For 
example, as a boutique photography studio that caters to a high end client, there are 
probably fewer of them.  On the flip side, you could photograph sports teams and 
school photography, so you would be more high volume and not catering to clients on 
an individual basis.  
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