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Worksh!t 

CREATING BLOG POSTS

Blogging can be a difficult task.  I’m sure you’ve thought to yourself, “Who cares 
what I have to say?” or “I have no idea what to write!”.  Trust me, I’ve been there.  
But, blogging is a huge tool in our marketing arsenal that we should use.  I’ve come 
up with this worksheet to help you brainstorm some blogging ideas that are not 
centered around showcasing your images or sneak peeks.  

Again, we have to remember who we are writing for in our blog - our ideal client.  
We want to make sure that whatever we put on our blog add value for them.  If it 
doesn’t appeal to your ideal client, don’t write it.  Here are some ideas to get you 
started. 

1. Think about the subject you photograph.  Is there anything new or something 
that might be helpful for your ideal client that you want to share?  For example, 
if you photograph weddings, is there a great new vendor out there you want to 
share with your brides?  Another example is if you photograph kids, is there a 
great new kids store that just opened or a great activity place for kids you want 
to talk about?  It doesn’t center around your photography, but it is something 
that your clients will want to know about.  Start brainstorming! 
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2. If you have spent the time defining exactly who your ideal is, you should know 
what they believe and value.  Is there a cause you support that appeals to your ideal 
client?  If so, write about it. For example, if you photograph pets do you volunteer 
photographing rescue animals for adoption? 

3. Experiences are also a great place to pull inspiration from for your blog.  It’s 
important to be personal and share about yourself as well.  Did you just get back 
from an amazing vacation or maybe you tried something new that you want to 
share?
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4. I have a series on my blog that revolves around my beliefs and guilty pleasures.  I 
call it “A Little Something About Me”.  The whole point of it is to let my clients get 
to know me a little better before they decide to work with me.  It helps to start 
building trust and a connection before we even meet.  If you’re not sure where to 
start with your blog this is a great place, and your posts don’t have to be super long.  
A few paragraphs will do! 

5. Think of things your ideal client needs/wants.  Do you have anything you want to 
share that fits into that area for them?  If they have pets, maybe you just tried out 
the best pet sitter.  Or, if you photograph boudoir, weddings, or even headshots, 
maybe you just worked with the best makeup artist/hairstylist that you want to 
recommend they use before their portraits.  Think outside the box!
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