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Remember that you start selling both yourself and your style with your online presence, 
which includes your website, social media, and anything else you put out online.  Use 
this checklist to make sure you are already starting to sell yourself and your style to 
potential clients. 

Website 
 Does your website showcase your unique style and message right away? 
 Do your galleries showcase your style and what you shoot without overloading your 
client?  Remember, keep galleries limited to 10-15 images. 
 Is your website user friendly?  Pro Tip: Have a friend test out your site to see if there 
are any necessary tweaks you need to make before going live 
 Does your website design/layout compliment your style and branding? 
Do you have a blog set up? 
Are you posting consistently in your blog?  Remember to be consistent! 
Do you have your contact information clearly posted on your website? 
Is your About Page set up to convert? 

Sales Plan: 
Do you have a sales plan in place? 
Do you call clients back and talk to them on the phone? 
Is your studio environment appropriate? 
Are you meeting with clients prior to the photography session? 
Are you doing in person sales with your clients? 
Is your customer service up to par with how your brand is perceived? 
Are you setting the expectations up front? 
Do you write thank you notes after the order pick up? 
Do you have a consistent workflow when working with clients?

Selling your Style Checklist
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Social Media 
Are your social media profiles consistent? 
Are you only posting information that is consistent with your brand/message? 
Do you have a compelling profile for each social media platform? 
Is your design/layout consistent among all platforms? 
Are you sharing a bit of yourself every once in a while without oversharing? 
Is your contact information easy to find and accessible? 
Are you using hashtags? 

Keep in mind that potential clients look at your website and social media prior to calling you, 
so you need to make sure you make things easy to understand and find.  Don’t hide your 
email and phone number at the bottom of the page.  Make it front and center along with 
your work and message.  We want to make it as easy as possible for our clients to see what 
we do and how to contact us. 

It’s also a very good idea to have a sales plan in place when dealing with clients.  Basically, 
we just want to have a system in place so things move smoothly.  Selling begins with 

your online presence, moves to a phone call or email, then to a planning session.    

Once you have a client booked for a planning session, you can really start to sell them 
on why they want to work with you and the service you provide.  Just make sure that 
you are very clear about how things work, be up front about pricing, and set the 

expectations. 

Lastly, make sure you go above and beyond when it comes to the customer service 
you provide and the experience.  That’s the best way to get referrals and 
super happy clients! 


